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HERE'S THE DEAL

AMANDA GHOBADI
CEO, Brand Strategist & Photographer

YOUR BRAND'S UNIQUE STORY
IS THE KEY TO YOUR SUCCESS

Your story should be the foundation of
your brand. It should be the heart of
every message you send out, every visual
you design, and every photograph you

take to represent you and your business.

To create a truly successful brand that
survives & thrives the test of time,

building out your story should be your
first plan of action. Let's begin building

your story together, one step at o timel
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OFYOUR BRAND STORY

[+'s time to start bui|ding out the 5 pi||ars of your brand story. Your pi||ars will be

the foundation of your brand, and be a point of reference as you grow.

WHO YOU ARE

Get specific! Beyond your job title, who are you at the core of your heart?
What's your origin story?

WHAT YOU DO

Beyond your actual produc’r or service, what "experience" do you provio|e your

customer or client base that is unique to you?

WHY YOU DO IT
What's your brand's mission, your purpose? Why does this work light you up?

WHO YOU DO IT FOR

Who is your ideal client, customer, or audience? What is your specific

demogrophic (gender, location, income level, occupation, etc.)?

YOUR UNIQUE VALUE PROPOSTION

How do you distinguish yourself from your competitors? What makes your

business & process unique? Get spechcic - what is your niche?




Everyi‘l‘\ing you create as a brand should be Fine|y tailored with your ideal audience,
(client, customer, or Fo”owing) in mind. Undersfonding your audience is |<ey to
creating content that they can connect to and ultimately invest in. Let's explore the

different ways you can connect and build trust with your ideal audience.

Your Common Your Common

VALUES INTERESTS

Examples: Sustainability, Kindness, Examples: Vintage Fashion, Yoga,
Financial Stability, Mindfulness, etc. Global Travel, Literature, etc.
Their Your

PROBLEMS SOLUTIONS

Example: Lack of time, unorganized, Example: A foolproof time management

stressed from too much work. strategy & self-care routine.




%R BRAND BIO

Now that you've brainstormed & built out your brand story, as well as taken the
time to understand your ideal audience, it's time to put all of this work into action.
Let's write you a brand bio that emphasizes your 5 pillars and deeply resonates

with your ideal audience. A solid bio length can be anywhere from 3-5 paragraphs.

Introduce yourself. Who are you and how/when/why did you launch your brand?

Who do you serve and why do you love serving them? Why do they love you?

What sets you apart from your competitors? Why choose you? Seal the deal.

HIGH FIVE, BABE! YOU'VE BUILT
AN AMAZING BRAND STORY!



JOIN THE BRANDING BABE COMMUNITY

ON FACEBOOK FOR MORE TIPS & TOOLS OR
FIND MORE FREEBIES FOR DOWNLOAD HERE.



https://www.facebook.com/groups/brandingbabecommunity
https://www.facebook.com/groups/brandingbabecommunity
https://www.brandingbabephotography.com/freebies

